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Abu Dhabi Art enjoys healthy sales at this year's in-
person event

Gallery owners says the majority of potential buyers prefer to view an artwork and interact with its artist in person

Abu Dhabi Art opens to the public at Manarat Al Saadiyat from November 17. All photos: Vidhyaa Chandramohan for The National
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Nov 20, 2021

bu Dhabi Art is at Manarat Al Saadiyat this year for its first in-person event since the onset of the pandemic.
With the event being held online last year, galleries had to traverse the rockier terrain of attracting clients and
making sales solely in the virtual realm. Now back in a physical space, several galleries have expressed

immense relief at being able to meet clients face to face and discuss artworks, with the viscerality of canvases and
the contours of sculptural works, for instance, far more easily viewed, allowing for relationships between the viewer
and the work to be formed quicker.

A general trend has emerged at the fair this year, with galleries expressing that their sales have significantly
improved, compared with being online. Several galleries, such as Perrotin, say that despite being able to make some

SIGN UP

ARTS & CULTURE

https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=9&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=0&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=7&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=1&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=8&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://www.googleadservices.com/pagead/aclk?sa=L&ai=CtYrSv6WaYfnfN4bImAS2iq3ADePzusFmrYT9iLINpdrT9qIjEAEgso3Oe2DJxqmLwKTYD6AB4rqj4gPIAQngAgCoAwHIAwqqBN8CT9CDkeSuKOmiarp9uD427yKMicd5hvYFdCUDgxJwraVxh1jHjn2VcDfFiG6DJurHSObI2CClIXI3-PuBvLc6CCfOkT_vULWdcEQ2uOlD1Q1UhEBllcwbt8dJDnB55MMUpRhQDPzOFOtO5oZjXy8RUIEcRsceQdFrsvWo_nffSXK6gzxRFmL_VxvP-asR4owUf7SVWa9oCqaG1zo31ouNQXD0HN0y7ltLP5cZ4Enl-rovE48K8qVP0VB3mcy9EcP7NOmHd6VZi-xcakL1aD_m9UODQBk_XEd5JaLvlmmr-wlk-SYfwVup_99BDLC3OS0DxC0JyHiLWDp_5aoZJ7y_JxUuDh7_9i3p3DXsBXsU-66RVBFgD5icUsEOr3u4Vyd9kXf9pAnFtFpbzIMDjzT1JmuO-5p0A1UiZeCjhiFtPdPxtnzSnFahe7oNkohqFOp2ojGQDtweuemf3nFe7M5CwATXvbv1vAPgBAGgBi6AB4bF3B2oB47OG6gHk9gbqAfulrECqAf-nrECqAfVyRuoB6a-G6gH89EbqAeW2BuoB6qbsQKoB9-fsQLYBwDSCAcIgGEQARgdsQmUApHempjZRoAKA4oKkwJodHRwczovL2NsaWNrc2VydmUuZGFydHNlYXJjaC5uZXQvbGluay9jbGljaz8mZHNfYV9jaWQ9NjM5Mjk0NTQmZHNfYV9jYWlkPTEyNjUxMTk3Njg4JmRzX2FfYWdpZD0xMTk0MzE2ODM3OTkmZHNfYV9maWlkPSZkc19hX2xpZD1hdWQtMTIxMTk2NjQ4Mzc0OSZkc19hX2V4dGlkPSYmZHNfZV9hZGlkPTUxMTAyMjA3OTU3NyZkc19lX21hdGNodHlwZT1jb250ZW50JmRzX2VfZGV2aWNlPWMmZHNfZV9uZXR3b3JrPWQmJmRzX3VybF92PTImZHNfZGVzdF91cmw9e3VuZXNjYXBlZGxwdXJsfZgLAcgLAeALAYAMAbgMAbgTiCfYEwyIFATQFQGYFgGAFwE&ae=1&num=1&cid=CAASEuRof5tMSq9Xbip55qTVCAY94g&sig=AOD64_0l9m6aIcF1Oml_Z4fLUfdlp8wztQ&client=ca-pub-6381646546367344&nb=8&adurl=https://www.paperlesspost.com/wedding%3Fcampaign%3DGDN_US_Display_Remarketing_Wedding%26gclsrc%3Daw.ds%26gclid%3DEAIaIQobChMIubuO3Z-q9AIVBiSGCh02RQvYEAEYASAAEgKmx_D_BwE
https://adssettings.google.com/whythisad?source=display&reasons=AVnZM0KAFPRxlr4RlTpz8n68v5aWbptaq_uMDUs2iDkyjARwjLyg1kc-XUjfojXFAir_6m_Nj-C2I_ZhS1i1xEgxTKkgZTJFCCU7WGWKikBebj_FQZgd7m1Ik53GK-fDweCYcMjwpsn38O42oDTIhIPxHnPDvAEE7HgT7k8C2RJyrKdw4RBlFWDBrkcvSSuAx97vE_KotwQiBEO-RVjvq0sH7-AV8AW4rhZK7W1_ilP65b141mSCt4mDZQnKIGrwi9m72Igr1AarnSWPGEMGwV1OeojruiZHGXjTjFytn-Wr9LuQcihxLlpRCT_YvRmn2EgaeTlhzRWlyFq1WHDd_r-nSOG1eAkUbV6vIegbpb92mXTfUU3e7ZlwdSXikcL2v2owjPnvU1Z5WYPlula3Vuj7zoVBBxxOa52udCKTPTiJmVsCMITRERXvVb0EorHd3-2ufb8cxq_G29qoGE7jZ27Lcnjkjg0lERfbP0XxQ8a8n7G9uDjSF0mfY2Qt9ClhTdIS8xzA4GahwjIAfop6ArTth9F2ZNoU6nZnCh_4K5UvsHRQUAUYRJd5XG2S625Mqmb9BcrcEcNDzg-kbYkip5LVMRjCUmtNQq01oCavTpKAZOlTawnEnNuohY--KROAS1QVJyKgABC64lckIFZfru4hpK-AtQ4OXZqYkXb9efB5zsasGbfsmG6nd2necNeTH2ndeueDw1nosbPwpyUYLSbGhH3WJVY02QSC9WkTGuiKBOvAHlsfvhFQ8ByC6qBuYOrZJ_Q1gm9vJDmZlA2PRs5Rz_RhWsyGonvreVmDXZAryjWXeEBylG7X2HaQhpCM2mHYxK4hfI3SnRFpWAVA4mg5rlgyxq67SJM_vmGwWbBaZsW_S6ax2-q4zPLYhDXSMUYrnYL0euEXet1SlWPtCbz0YRCk0lAWO-q_Om01XKfJPwAQ8BIXpEazzCbjYIDigSyAC2XtokFSUJzEAo6kkCsk2UYqJvkK5GFVDCnbpLLMCtlzQlDCQBo0KZwKfOcKQenuRXASbJhUxkG3vP9_02Wjnn9f9w98LxzGOgQs3HgPTDILTeoa8qijvDrkirxt6CM1cZu73SMMvFNc1gPjHH1Lu4bdmVEYWJf902-ow24Y1cMbzKGb6QmJrs_YwyqPg6mE0kYfZa_mleLBOGHHW__qgfilCe-JiNOjAKLY1zPJBSmhVeIFmdb4yos9QPfLSr-f_7LWETwCFDLL-nhhIXXiuMgvEzUMBbROxrdgKhSWJVk3ArL17R1E0TzV6ZnoBLt2jyoMgGDeT3v_2rtP-22m3B4ZCjwyIn1hV7EGERfSrlmCXB8fQa9swy4AuF5-dlwUXgWWZN-krzQNjX6HVtIYLqJaaFzoMNuOUbNGS10P19mAT5LzkSTQjePPFV-3qDRffrcGsSm4e2kGlSGqfzrYPnOgm73IglUaFK-1kcckhKkHfzjuLDNp7vR_gNLK_IaHaygmvBmoGvDUUKiontjMkOqzsIzjlKc8RNhtqsbOOD7JakBDmYUi9h9KFeC-cjON3Jx0eWpt9UohrpxAomGwUozBAcvBbTzT_BndjdPN_nBnkyZ-Rg1EDtrT65ugoD2H3KbMoZE6UcE7G1JXTI-R0CicTRCwqqw-H6J1G8GRsdnQwFQ_WoAd3ydksgOj0L66hXqB8wXFRwTAD0MwsWdnIwYX4Hw3zcrMDSJyjoFl1HMvwcSg3M9KDn8LTZlUEECWRuGUtdQi4K0ZK_NChx4gdw4joaW5bTDJg6uG3dV0kaPl8alqVNlxKqUPnsOvSXUKuXy3Iday4sJy5OJhsFRqqbIxHYibbDq-6oTpuEAt850u2Ven7BPUu1_GwQ5iTimPH6IpXW8HVEec2gzjuox71uJNmBSYWGHSKxM8W7Tj_rXMjSZt1I_H0wUydFFwEQZ46cD6TbGVVB_h6sgQR_ebvvUvHQBO9FLKYu0v34i76GHTDiknl-BFQ09HlVMgHoUd5pKSxmPOPZDwJ15c82iwdJZBZ4khJJlpcZBWzGiOS7tT1d63sBp80UymxTPeZa4yc8dCVNf0MmhJILePJnnzL0c5vg_3CtpnJaslghlmHRGBUp28QnkJrGsAPZE-kmxwDVgO4n9rFfScNyRo5z4RXorL_kOq40LpO0Apd0OvctzGI6uRDoYn5baDWez9hpvN4F8uTlbE0035fYADrg2JtRA7Zi58L7f06tFVc3QyZ6I53ByY0_Pf1zQoyJZj5DnGC-kMQF0GAGgfR1aLMbsWlDvmKT-GbxPVdvjJ-g5v919m-CPcI_7kHFHIhQfcYeM9D8WsRcO79eWcdmEZrH8WGw
https://adssettings.google.com/whythisad?source=display&reasons=AVnZM0KAFPRxlr4RlTpz8n68v5aWbptaq_uMDUs2iDkyjARwjLyg1kc-XUjfojXFAir_6m_Nj-C2I_ZhS1i1xEgxTKkgZTJFCCU7WGWKikBebj_FQZgd7m1Ik53GK-fDweCYcMjwpsn38O42oDTIhIPxHnPDvAEE7HgT7k8C2RJyrKdw4RBlFWDBrkcvSSuAx97vE_KotwQiBEO-RVjvq0sH7-AV8AW4rhZK7W1_ilP65b141mSCt4mDZQnKIGrwi9m72Igr1AarnSWPGEMGwV1OeojruiZHGXjTjFytn-Wr9LuQcihxLlpRCT_YvRmn2EgaeTlhzRWlyFq1WHDd_r-nSOG1eAkUbV6vIegbpb92mXTfUU3e7ZlwdSXikcL2v2owjPnvU1Z5WYPlula3Vuj7zoVBBxxOa52udCKTPTiJmVsCMITRERXvVb0EorHd3-2ufb8cxq_G29qoGE7jZ27Lcnjkjg0lERfbP0XxQ8a8n7G9uDjSF0mfY2Qt9ClhTdIS8xzA4GahwjIAfop6ArTth9F2ZNoU6nZnCh_4K5UvsHRQUAUYRJd5XG2S625Mqmb9BcrcEcNDzg-kbYkip5LVMRjCUmtNQq01oCavTpKAZOlTawnEnNuohY--KROAS1QVJyKgABC64lckIFZfru4hpK-AtQ4OXZqYkXb9efB5zsasGbfsmG6nd2necNeTH2ndeueDw1nosbPwpyUYLSbGhH3WJVY02QSC9WkTGuiKBOvAHlsfvhFQ8ByC6qBuYOrZJ_Q1gm9vJDmZlA2PRs5Rz_RhWsyGonvreVmDXZAryjWXeEBylG7X2HaQhpCM2mHYxK4hfI3SnRFpWAVA4mg5rlgyxq67SJM_vmGwWbBaZsW_S6ax2-q4zPLYhDXSMUYrnYL0euEXet1SlWPtCbz0YRCk0lAWO-q_Om01XKfJPwAQ8BIXpEazzCbjYIDigSyAC2XtokFSUJzEAo6kkCsk2UYqJvkK5GFVDCnbpLLMCtlzQlDCQBo0KZwKfOcKQenuRXASbJhUxkG3vP9_02Wjnn9f9w98LxzGOgQs3HgPTDILTeoa8qijvDrkirxt6CM1cZu73SMMvFNc1gPjHH1Lu4bdmVEYWJf902-ow24Y1cMbzKGb6QmJrs_YwyqPg6mE0kYfZa_mleLBOGHHW__qgfilCe-JiNOjAKLY1zPJBSmhVeIFmdb4yos9QPfLSr-f_7LWETwCFDLL-nhhIXXiuMgvEzUMBbROxrdgKhSWJVk3ArL17R1E0TzV6ZnoBLt2jyoMgGDeT3v_2rtP-22m3B4ZCjwyIn1hV7EGERfSrlmCXB8fQa9swy4AuF5-dlwUXgWWZN-krzQNjX6HVtIYLqJaaFzoMNuOUbNGS10P19mAT5LzkSTQjePPFV-3qDRffrcGsSm4e2kGlSGqfzrYPnOgm73IglUaFK-1kcckhKkHfzjuLDNp7vR_gNLK_IaHaygmvBmoGvDUUKiontjMkOqzsIzjlKc8RNhtqsbOOD7JakBDmYUi9h9KFeC-cjON3Jx0eWpt9UohrpxAomGwUozBAcvBbTzT_BndjdPN_nBnkyZ-Rg1EDtrT65ugoD2H3KbMoZE6UcE7G1JXTI-R0CicTRCwqqw-H6J1G8GRsdnQwFQ_WoAd3ydksgOj0L66hXqB8wXFRwTAD0MwsWdnIwYX4Hw3zcrMDSJyjoFl1HMvwcSg3M9KDn8LTZlUEECWRuGUtdQi4K0ZK_NChx4gdw4joaW5bTDJg6uG3dV0kaPl8alqVNlxKqUPnsOvSXUKuXy3Iday4sJy5OJhsFRqqbIxHYibbDq-6oTpuEAt850u2Ven7BPUu1_GwQ5iTimPH6IpXW8HVEec2gzjuox71uJNmBSYWGHSKxM8W7Tj_rXMjSZt1I_H0wUydFFwEQZ46cD6TbGVVB_h6sgQR_ebvvUvHQBO9FLKYu0v34i76GHTDiknl-BFQ09HlVMgHoUd5pKSxmPOPZDwJ15c82iwdJZBZ4khJJlpcZBWzGiOS7tT1d63sBp80UymxTPeZa4yc8dCVNf0MmhJILePJnnzL0c5vg_3CtpnJaslghlmHRGBUp28QnkJrGsAPZE-kmxwDVgO4n9rFfScNyRo5z4RXorL_kOq40LpO0Apd0OvctzGI6uRDoYn5baDWez9hpvN4F8uTlbE0035fYADrg2JtRA7Zi58L7f06tFVc3QyZ6I53ByY0_Pf1zQoyJZj5DnGC-kMQF0GAGgfR1aLMbsWlDvmKT-GbxPVdvjJ-g5v919m-CPcI_7kHFHIhQfcYeM9D8WsRcO79eWcdmEZrH8WGw
https://adssettings.google.com/whythisad?source=display&reasons=AVnZM0KAFPRxlr4RlTpz8n68v5aWbptaq_uMDUs2iDkyjARwjLyg1kc-XUjfojXFAir_6m_Nj-C2I_ZhS1i1xEgxTKkgZTJFCCU7WGWKikBebj_FQZgd7m1Ik53GK-fDweCYcMjwpsn38O42oDTIhIPxHnPDvAEE7HgT7k8C2RJyrKdw4RBlFWDBrkcvSSuAx97vE_KotwQiBEO-RVjvq0sH7-AV8AW4rhZK7W1_ilP65b141mSCt4mDZQnKIGrwi9m72Igr1AarnSWPGEMGwV1OeojruiZHGXjTjFytn-Wr9LuQcihxLlpRCT_YvRmn2EgaeTlhzRWlyFq1WHDd_r-nSOG1eAkUbV6vIegbpb92mXTfUU3e7ZlwdSXikcL2v2owjPnvU1Z5WYPlula3Vuj7zoVBBxxOa52udCKTPTiJmVsCMITRERXvVb0EorHd3-2ufb8cxq_G29qoGE7jZ27Lcnjkjg0lERfbP0XxQ8a8n7G9uDjSF0mfY2Qt9ClhTdIS8xzA4GahwjIAfop6ArTth9F2ZNoU6nZnCh_4K5UvsHRQUAUYRJd5XG2S625Mqmb9BcrcEcNDzg-kbYkip5LVMRjCUmtNQq01oCavTpKAZOlTawnEnNuohY--KROAS1QVJyKgABC64lckIFZfru4hpK-AtQ4OXZqYkXb9efB5zsasGbfsmG6nd2necNeTH2ndeueDw1nosbPwpyUYLSbGhH3WJVY02QSC9WkTGuiKBOvAHlsfvhFQ8ByC6qBuYOrZJ_Q1gm9vJDmZlA2PRs5Rz_RhWsyGonvreVmDXZAryjWXeEBylG7X2HaQhpCM2mHYxK4hfI3SnRFpWAVA4mg5rlgyxq67SJM_vmGwWbBaZsW_S6ax2-q4zPLYhDXSMUYrnYL0euEXet1SlWPtCbz0YRCk0lAWO-q_Om01XKfJPwAQ8BIXpEazzCbjYIDigSyAC2XtokFSUJzEAo6kkCsk2UYqJvkK5GFVDCnbpLLMCtlzQlDCQBo0KZwKfOcKQenuRXASbJhUxkG3vP9_02Wjnn9f9w98LxzGOgQs3HgPTDILTeoa8qijvDrkirxt6CM1cZu73SMMvFNc1gPjHH1Lu4bdmVEYWJf902-ow24Y1cMbzKGb6QmJrs_YwyqPg6mE0kYfZa_mleLBOGHHW__qgfilCe-JiNOjAKLY1zPJBSmhVeIFmdb4yos9QPfLSr-f_7LWETwCFDLL-nhhIXXiuMgvEzUMBbROxrdgKhSWJVk3ArL17R1E0TzV6ZnoBLt2jyoMgGDeT3v_2rtP-22m3B4ZCjwyIn1hV7EGERfSrlmCXB8fQa9swy4AuF5-dlwUXgWWZN-krzQNjX6HVtIYLqJaaFzoMNuOUbNGS10P19mAT5LzkSTQjePPFV-3qDRffrcGsSm4e2kGlSGqfzrYPnOgm73IglUaFK-1kcckhKkHfzjuLDNp7vR_gNLK_IaHaygmvBmoGvDUUKiontjMkOqzsIzjlKc8RNhtqsbOOD7JakBDmYUi9h9KFeC-cjON3Jx0eWpt9UohrpxAomGwUozBAcvBbTzT_BndjdPN_nBnkyZ-Rg1EDtrT65ugoD2H3KbMoZE6UcE7G1JXTI-R0CicTRCwqqw-H6J1G8GRsdnQwFQ_WoAd3ydksgOj0L66hXqB8wXFRwTAD0MwsWdnIwYX4Hw3zcrMDSJyjoFl1HMvwcSg3M9KDn8LTZlUEECWRuGUtdQi4K0ZK_NChx4gdw4joaW5bTDJg6uG3dV0kaPl8alqVNlxKqUPnsOvSXUKuXy3Iday4sJy5OJhsFRqqbIxHYibbDq-6oTpuEAt850u2Ven7BPUu1_GwQ5iTimPH6IpXW8HVEec2gzjuox71uJNmBSYWGHSKxM8W7Tj_rXMjSZt1I_H0wUydFFwEQZ46cD6TbGVVB_h6sgQR_ebvvUvHQBO9FLKYu0v34i76GHTDiknl-BFQ09HlVMgHoUd5pKSxmPOPZDwJ15c82iwdJZBZ4khJJlpcZBWzGiOS7tT1d63sBp80UymxTPeZa4yc8dCVNf0MmhJILePJnnzL0c5vg_3CtpnJaslghlmHRGBUp28QnkJrGsAPZE-kmxwDVgO4n9rFfScNyRo5z4RXorL_kOq40LpO0Apd0OvctzGI6uRDoYn5baDWez9hpvN4F8uTlbE0035fYADrg2JtRA7Zi58L7f06tFVc3QyZ6I53ByY0_Pf1zQoyJZj5DnGC-kMQF0GAGgfR1aLMbsWlDvmKT-GbxPVdvjJ-g5v919m-CPcI_7kHFHIhQfcYeM9D8WsRcO79eWcdmEZrH8WGw
https://www.thenationalnews.com/arts-culture/art/2021/11/17/abu-dhabi-art-returns-with-a-home-town-feel-we-missed-this-during-covid/
https://www.thenationalnews.com/subscribe
https://www.thenationalnews.com/us
https://www.thenationalnews.com/arts-culture


11/21/21, 3:07 PM Abu Dhabi Art enjoys healthy sales at this year's in-person event

https://www.thenationalnews.com/arts-culture/art/2021/11/20/abu-dhabi-art-enjoys-healthy-sales-at-this-years-in-person-event/ 2/7

sales online last year, it feels easier now to be able to attract new clients and simply do their job in a more traditional
and comfortable way – conversationally, to aid the transactional aims of a fair, which is, in essence, a marketplace.

“We took a massive hit when we were just online,” says Leila Heller, founder and director of Dubai’s Leila Heller
Gallery. “We were mainly able to close deals with old clients who had already worked with us, and on artworks by
older artists that they already knew.”

Taking up two booths at the fair, Heller is palpably overjoyed about returning to the physical space. “We are
occupying so much space this year and it’s incredible. It feels even more special because Abu Dhabi Art is my
favourite fair. I feel loved here. It feels like I am part of a family, and the atmosphere is less corporate than at other
fairs. The sales we are making now, compared to last year online, are five to 10 times more,” she says.

One of Leila Heller Gallery’s two booths is occupied solely by the works of Iranian sculptor Aref Montazeri. His art is
conceptual, as it is rooted around mirrors. The eye-catching booth seems lit with flashes of silver, contorted and cut
into various detailed forms in which viewers can confront the many mirrors, and thus their reflections, in myriad
powerful perspectives.

Mirror 5 by Aref Montazeri. Photo: Chris Whiteoak / The National

Heller says the mirror works are doing wonderfully at the fair, again reinforcing the importance of displaying pieces
such as these in person. “How can you show mirror works and express their full capacity for impact online? Not one
of them sold then; it’s just not the same. Now that we’re in person, there is so much attention directed towards these
works because people can see them in their full glory.”

Heller has flown in six of the artists she is displaying to discuss their works in person, including Montazeri. The
artists’ presence with their work is another factor, she says, that has been important when trying to make sales. The
pieces become easier to understand and deeper relationships are built if the artist who created them can directly
talk about them in the moment. It also lays the foundation for buyers to connect not only with specific, individual
pieces, but also with an artist’s oeuvre or a larger body of work, which they can start to follow and return to buy
more of.

Other UAE galleries expressed similar sentiments to Heller in terms of online versus physical sales. Lilia Ben Salah,
director of Elmarsa Gallery, which specialises in art from the Middle East and the Maghreb, says that while online
they received “no feedback”, sales have been exponentially better in person. She says “Abu Dhabi is still an emerging
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market”, with its own particular way of navigating art fairs that favours engaging with artworks in person and being
able to see nuances and details up close.

Osama Al Fahel, operations director at Custot Gallery Dubai, emphasises the
importance of “feeling the work” in person, also expressing that the gallery’s sales
have been better this year. When online, he says, the gallery found it more challenging
to close deals and the sales process was slower. Prospective clients, unable to see the
actual artwork, would spend more time wanting to verify the artwork’s legitimacy or
trying to send somebody to view the artwork amid stringent Covid-19 restrictions. It

was also generally more difficult for the gallery to attract new clients when online.

Afriart Gallery from Kampala, meanwhile – in the fair’s main hall as part of the Kind of Blue section, curated by Simon
Njami – has an unusual take on the changes between sales made online and in person. The gallery is presenting
works by two Ugandan artists – a series of digital paintings by Charlene Komuntale and arresting sculptural works
by Richard Atugonza, the latter’s enormous centrepiece sculpture, At Heart but Far (Layla), 2021, is a standout at the
fair, inspired by the tragic Persian love story of Layla and Majnun.

A work by Charlene Komuntale at Abu Dhabi Art. Photo: Abu Dhabi Art

Afriart’s exhibitions and press co-ordinator Lara Buchmann says that while Atugonza’s sculptures did very well last
year online, it is now the digital paintings, which are sold in sets of three, that are selling fast.

It seems an unconventional outcome; you’d expect sculptures to sell faster in person, as their full visual impact –
details, textures, contours – translate better in real life, while digital paintings are easier to connect with online.
Nevertheless, the gallery says that, in general, both artists are still selling well and had done so online, too.

The ideal situation, however, for all galleries would be for them to become more adept at making sales in both
formats, says Malini Gulrajani of Dubai’s 1x1 Gallery. Gulrajani says that while the gallery had navigated the virtual
realm with some success, even managing to sell an installation, sales were still far better this year. “With
technology’s general progression and everything going online, especially with Covid, it’s good for galleries to learn to
be adaptable.”
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