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Instant
Gratification

BY ALEX R. TRAVERS

This page: Rochel Lee Hovnanian fueling
up on instent gratification; “Foreplay:
Zoe end Susie” (2014) (top); “Foreploy:
Heleg and Trovis*™ (2014) (middle);
“Foreplay; Jomes and Emil” (2014) (bottom).
Opposite poge: “Foreplay: Hamilton
ond Rebecar™¥ao14). The “Foreplay™
series anderscores the irony of society’s

infotuation with hyper-connectivity.
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g Kare o 1 As if she can read my t ts, Hovnanian explains
ght be able to pre-select genetically perfect babics one
. day. | put #Thejoe ack inst his confectionary headrest and
me a fact shee maps out his future. The first
s: “The Joey is a Tony Award-winning masterpicce.” |
be'll take first place at the 2020 Iron Man competition
: k City. Not bad, kid
4 of contemporary art can be tediously didactic
" 1 ork is playfully interactive, imprinted with
1 lture, technology, and narcissism. But it
{ t comes as a lesson, warning, or an I-told-you-so
8 an experience. Even our initial conversation is
. c fialog 1 one interview. “I want people to
1 r w techn has impacted our lives,”
4 N me. She’s not trying to say our devices are bad, however.
; b a smartphone adds to the exhibit’s experience. “Four
: walked into the show, sanitized their hands, and then put
{ 1 solation gowns and chose perfect babies,” she says. “They
’ b trangers, but holding the babics brought them together
4 v They posed together for a selfic like proud fathers.”
1

] ’ Hovnanian’s work is playfully
§ ) \

. { interactive, imprinted with

theories about pop culture,

) ; a%ie
! { 'Lk'(lll](‘l(‘;"‘.. Allli{ narcissism.
1 1

4 { y first visit to “Plastic Perfect,” a few days before |

n, the space is full of activity for the opening,

: guests hovering outside the small entranceway to the “Perfect
4 5 g for a chance to take
3 } re with one of the dolls. Waiters pass out Wheatics
o i el A . e A e ., B e, . . . SO e . 0 p

L e g A2 : ™ s a 2 ath - ater or wine. And
ued to their mobiles, snapping

e people who are engaged with it
rience to her, confessing | was using my

a tool to subliminally avoid conversation

eneration is not to know what it’s like nof to
be connected all the time,” she responds, leading me to a room
\%.. VIR A 7 M
- y ¢ proves her theory. In the back of the gallery is “In Loco
1 .
v, ) ¢ u n iPad, projecting an cight

with an iPad, sits in a booster seat

de open. The floor is littered

L , igital mouse gnaws away at some cheese. And
room, occupied with their own

as. The kid's alone, consumed. But she doesn’t

to mind. “During the entire time I filmed that girl"—9%0

tes—“she never once looked up,” Hovnanian adds, then
This spreod: Featured in “Plestic n eresting remark: “I have been told that parents have

{ Perfect” is “White Norcisses Panel ddren take a book’s pages and swipe them like and iPad.
A with Mice I” (2014), o mixed k out of “In Loco Parentis,” toward another section

medio work by Rochel Hovnanion. lery, | don’t doubt her statement’s validity for a second.

(above); Hovnanian working

in her New York studio (below).
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This poge: In “Perfect Baby Showroom,” the ideal human is avoiloble in o leborstory-meets-shopping-mall setting. where parents determine the
lives and physical charocteristics of their bobies (obove); “Poor Teddy ™ (below). Oppesite poge- Rachel Hownanian stands in her “Perfect Baby Showroom. ™
HNownanian's *Plostic Perfect™ exhibition will be on view ot Leile Heller Gollery (568 W 25th St, New York, New York) through October 18.

by technology’s allure. A group of mice he
toy as if they're ready to consume it. Accord
the mice represent technology. And, she says, humans are being
tested like lab rats, which is true: “There is
our behavior using technology.”

In another nook of the gallery is “Foreplay,” a video featuring

acted couples in bed. It’s projected on a n
m on this bed,” she exclaims. Th

countered by a meditative mox
from the 19305, plays soft
you pick it up. At first, it's voyeuristic—a
that these couples aren't really doing anything
They're lying in bed, illuminated by the glow of their mobile
phones. Then their restlessness kicks in. They
scroll...too engrossed in their devices to talk, sleep, or have sex

As we walk back into the main gallery space, Hovnanian tells
me that technol keted like sugary cereal once
was—it saves you time and it's healthy and fun. A few mom
later, she pulls up her Instagran: she me a celeb
photograph of “Plastic Perfect,” which insts over 4,000
likes. Cleary, she’s thrilled. This is Insta tious side
proof that the train runs ¢ » tracks: Technology can h
but it can also rob us from living in the mome

There's more of He 's art on the outside of the gal
which I missed when I first saw the exhibit. As we walk outside

she points out three neon signs with kitsch-y phrases and their

i, pointing

wall that reads,

Perfect™ brings

r and, most importantly
Like the sugary cereals
ers a quick high, one that

insecure, neurotic, or




